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In The Arab-Israeli Conflict in the Media: Producing Shared Memory and National Identity in 

the Global Television Era, Tamar Ashuri discusses the tensions between several forces such as 

nationalism and globalization; economic interests and cultural constraints; shared and 

cosmopolitan memory. To do so, she firstly justifies her choice of television as being the 

central instrument of creating common memories and identity. Then, she identifies two recent 

challenges to this dominance caused by cable and satellite distribution and digital technology; 

and the transition from a national to a transnational system of production. These two forces 

together challenge the authority of the nation-state over the broadcasting sector and leading 

away to a transnational one which is more concerned with the market value. 

Among the two approaches of “hegemony” and “heterogeneity”, that tries to explain the 

relations between nationalism and globalization; the former suggests a more prominent role 

for globalization while the latter claims the ongoing supremacy of national feelings in the 

media productions. Ashuri, on the other hand, claims these two approaches are not 

necessarily excluding each other, actually they are interwoven. Her main concern is to prove 

this claim by analyzing television programming particularly. To realize this aim she chooses a 

documentary, which had been produced by an international co-production. Since the 

international co-productions are consisted of broadcasters from different countries, this is an 

excellent choice by the author to test the tensions between globalization and nationalism. The 

international co-productions are crucial for sharing the financial burden thus contributing to 

the globalization dimension to the media productions, but since they retain their rights to 

make changes in the end-product it is very enlightening to observe how they used these 

rights.  

The Fifty Years War: Israel and the Arabs, is a perfect choice for analyzing this issue since it is 

an international co-production financed by the BBC, the programme’s initiator; WGBH Boston 

(PBS); and MBC Abu-Dhabi/London. The documentary aims to cover the conflict between 

Israel and the Arabs in a six part documentary series. These three broadcasting organizations 

are not only the financiers but they also had the right to edit the final product according to 

their own choices. So, by looking at the final products of these broadcasters the author aims 

to find the answers of the questions of: what kind of influences these joint ventures have on 

the productions? How can the recent developments in broadcasting industry affect the content 

of programmes, namely do the economic constraints lead to the demise of the national 

interests?  

In order to answer these questions, she takes a holistic approach and refrains from the 

methodological flaws of media economists and cultural theorists by examining the entire 

production process; the pre-production, production and post-productions decisions, 

adjustments, conflicts and processes. She investigates the interactions between three 

broadcasting organizations and she also analyses the “master-text” and three distinct texts 

produced by these organizations. 

She argues that although this project started as a joint venture, as a product of global 

dynamics, the end-products of each broadcasting organization is differed from each other 

because of the nationalistic pressures. Each organization altered the master-text in a way that 
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they think their national audiences find more acceptable. Thus, they took under consideration 

the national sensitivities. As she claims at the beginning of the book she successfully proves 

that the hegemony and heterogeneity approaches are interwoven. Even when the global 

factors are relevant for the productions, the national identity still plays a prominent role. 

Ashuri, picks an interesting subject and elaborates it with the most suitable case with clear 

and sound arguments. Her research questions are relevant and her methodology to reach the 

answers is far-reaching. She successfully verifies her arguments to her research questions by 

the methodology employed. Her theoretical discussions about national identity and the role of 

television programming in creating it are solid. She employs a sophisticated style in all six 

chapters of the book and leaves a great resource for both media studies and nationalism 

studies scholars and students, who want to understand the dynamics between globalization 

and nationalism. 
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